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SIPRI online output formats overview 

	Type of output
	Tone 
	Target audience
	Purpose 
	Format
	Length (words)
	Editorial and chain of command
	Turn around time 
	Output

	COMMENTARY PIECES
	General: All commentary pieces published on our website should follow the SIPRI Style Guide, although some rules, such as on use of the first person, may be relaxed. All are edited by communications staff, but ownership and responsibility for accuracy and messaging is with the author.

	Essay 

– in-depth analysis of a timely topic, a ‘think piece’
	Journalistic, analytical, staying close to the facts
	Media, policy and public
	To provide analysis that contributes to an ongoing debate
	Text with headers, 
photo. Hyperlinks not footnotes
	600<
1800
	Copy-edited by Outreach team; development help available

	2–5 days
	Website, social media and newsletter, targeted mailing optional

	Expert comment
- rapid response to a current event
	Authoritative, reader-friendly, straight-talking
	Media and policy
	Timely (preferably < 24 hours), evidence-based assessment of a current event—designed to be quoted
	A few short paragraphs, photo
	100 – 500 
	Communication staff only, in close contact with management and the identified expert on that issue to draft the comment
	4–24 hours  
	Website, social media and newsletter, targeted mailing optional

	Topical backgrounder

 - useful background information on a timely issue 

	Authoritative, non-academic
	Researchers, media, policy and public
	Useful background information on a timely issue—such as a new or forthcoming policy—drawing chiefly on existing SIPRI data and analysis. 

	Text with headers, no footnotes, hyperlinks, photo
	500–2500
	Copy-edited by Outreach team; development help available.Team leaders sign off for their staff
	2–5 days
	Website, social media, newsletter, mailing optional

	Blog post

- flexible format to communicate a new idea, results of a study etc.
	Lively, fact-based, argumentative, personal
	Depends
	Purpose is flexible: can be a mini-essay or backgrounder, or something else. Should be tailored to target audience
	Text with headers, photo, hyperlinks, no footnotes
	500–1200
	Copy-edited by Outreach team; development help available. Team leaders need to approve content for junior staff.

	2–5 days
	Website, social media, newsletter

	SIPRI INSTITUTIONAL PIECES 
	The SIPRI Style Guide forms the basis for all of these institutional pieces. The ownership and responsibility of the document is within the communications team.
	

	Press releases 
- launch SIPRI’s new data and output

	Factual, authoritative
	Media
	To draw attention to new information, data, or publication issued by SIPRI. Meant to feed media’s needs primarily. Put together by or in close cooperation with SIPRI communications staff

	Text and subheadings, any graphs, tables etc. separate additions

	Flexible
	Editorial team (second read/edit)
Final sign-off by expert and communications, management informed ahead
	5 days
	Website, social media, media, newsletter

	SIPRI statements 
- the Institute speaks
	Factual, authoritative
	Media and peers, Policy, Public
	To put out an institutional announcement, congratulation, position
	Text and subheadings, any graphs, tables etc. separate additions
	200–800
	Editorial team (second read/edit)
Final sign-off by management
	1h if time sensitive
	Website, social media, media or experts, newsletter

	Announcements (publications / other) 
	Factual, authoritative
	Experts
	To inform about a new publication, new tool or any other expert output
	Publication blurb with information on author and partners
	200–500
	Editorial team (second read/edit)
Final sign-off by expert and communications
	5 days
	Website, social media, newsletter, targeted mailing

	News and events 
- feature what we do, where and with whom
	Factual, attractive, selling SIPRI
	Peers, Policy, Public 
	Feature issues, location, SIPRI involvement, partners

	Text and subheadings, photos

	Less than 300 words
	Communication staff only
	2–3 days
	Website, newsletter




