Media Report: World Nuclear Forces and 2025
SIPRI Yearbook

Media

Coverage in 8,520 online news articles or broadcasts during data launch week
(16.06.2025 — 20.06.2025).

Selected Top Publishers (Web/Print) Selected TV/Radio Appearances
Deutsche Welle Tagesschau (Dan Smith)

SCMP CNBC (Dan Smith)

SVT SVT Morgonstudio (Pieter Wezeman)
Euractive

Al Jazeera

Total AVE: US$ 26.1 billion
Highest Single Day AVE: US$ 12.4 billion

Coverage, by country
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1 E= United States 212k 24.9% 6 Australia 216 2.5%
2 | Germany 794 9.3% 7 ¥= Greece 202 2.4%
3 &2 India 636 7.5% 8 = Russia 183 2.1%
4 00 France 515 6% 9 A Tirkiye 182 2.1%

5 &&= Sweden 220 2.6% 10 [ South Korea 178 2.1%



https://www.dw.com/en/risk-of-nuclear-war-grows-amid-new-arms-race/a-72894853
https://www.tagesschau.de/ausland/europa/sipri-wettruesten-atommaechte-100.html
https://www.scmp.com/news/world/europe/article/3312805/uks-defence-overhaul-puts-focus-more-lethal-nato-highlights-china-russia-threats?module=perpetual_scroll_1_RM&pgtype=article
https://www.msn.com/en-us/news/world/unconditional-surrender-is-not-in-the-iranian-regime-s-political-dna-expert/vi-AA1GWkPj#details
https://www.svt.se/nyheter/utrikes/karnvapenmakter-tros-ladda-om-for-upprustning
https://iqmediacorp.com/ExternalIframeMedia?AU=4CF0F6EFD83C21391E4A32C4906C8AF35A0DEF5C6CB8EFE13AFF83A89FC38D86D6F685EF2BBCACDBD9D1D4446318A10960847A3D9C60FC020BEE09A756FEBFC9ADAB56F3C9CDFA160B96783A25452F2BB5CF56A4D40BD8C54949F269C6B2F727C74BCF61068A53F243AF158E993F09FEBB8FF57E183BFDEEF70D8D2D466009DE6766F9397F86688850DB54FC3F393E7684DD2384&mediaID=b7a508a9-01ec-489d-980d-a4f0b8d58a67&RawMediaType=TV&startOffset=2400&endOffset=3000&SessionID=eyJhbGciOiJIUzI1NiIsInR5cCI6IkpXVCJ9..Hisxw83gjWGrp9zlN7CfA5xtmxEqFxFJnubDoPzgN4Q&SearchQuery=%22Stockholms%20internationella%20fredsforskningsinstitut%22&HighlightQuery=%22Stockholms%20internationella%20fredsforskningsinstitut%22&QueryPreroll=15&EnableClipDownload=true&EnableClipArchive=true&UserID=679d534683edb688bc9c6e50&CallbackUrl=https://provider-callback.meltwater.io/v1/kinetiq?meltwaterContext=eyJhbGciOiJSUzI1NiIsInR5cCI6IkpXVCIsImtpZCI6ImQ0ZmI2ZmYwLTZlMGEtNGQ1Zi1hNGFlLWFhOWYwOTg1YTNjZCJ9.eyJkb2N1bWVudElkIjoiQjNWcEJBc0tFaWt6Rm51VFFJNkVHSXJQem1RIiwidXNlcklkIjoiNTU1MWZlOGEyODBlNzIwMGIwZjRhZDVlIiwiY29tcGFueUlkIjoiNjc5ZDUzNDY4M2VkYjY4OGJjOWM2ZTUwIiwicHJvZHVjdFR5cGUiOiJraW5ldGlxLWFyY2hpdmluZyIsImV4cCI6MTc1MTAzMjE2OSwiaWF0IjoxNzUwOTQ1NzY5fQ.DNjTuksigPNi-fdX9pqorx8YFRQf_LhKUeYjY4KjpnYu-uit1ljOnET9yfd9G4uiemZSGbbojtF_OH3Cn7En5RmQUGxD22dX2x_mef8fjxyd-S99x7D3ZVBsDnWiw77wVi3Gh84zVAFCShP8pCv4aJQ54cP0pnuoH_R7H7k1-DRoMjzM_5gsuub_bgWOgAiFsIzkskxBzB0TK4g_t1LCjAgUawlVBARp2M1W2quVBf-HxjTK4yIvVHJHjWy7SA2LA5ZiFOx3F5jDA9k2d9Q4Ovge_5DL7HN2pKR9hwkDnJLgJHLxkoUAau_GYot9l63CWfB8MZBjSflM9q5iwDIBuMUGKApFQbB8UfciD6h_zLapQEggRFDxB9GvNuQ6rEvASPVjYaNluPYIpwffa_cvQRIyO3LbFuqNetcd7mZ-NbPsOJLrHNe55LXCk0Wm8OoeYzVQd8Awg6U7HZP0TTIVgoM1J5UCSFB6rVBLdVkJGNJWhsZugJa5CpRrLQxAZdFnYdH3jFd9OI1H3ch8g4f631Sj6M8-fNwIMWMwmw2eXiAt_-A5Z5sfpbfPQE-KtunPvNzOxbiYuTFAptcnWauKWscfDytxojzVi7UCqfwSeNwaVJ36vAp3f4w7bTGh_R8Y_6miMYmUG3E8KLbrHtsKlXyZ2VAsTne-OVo5RidF1ag
https://www.euractiv.com/section/defence/news/worlds-nuclear-arsenals-set-to-grow-including-in-europe-study-finds/
https://www.aljazeera.com/news/2025/6/16/world-on-the-cusp-of-a-new-nuclear-arms-race-says-sipri
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Website

Website analytics during data launch week (16.06.2025 — 20.06.2025)

e 58,281 total website views (compared to 20,694 the week before)

e 29,870 views on the press release page during the launch week (26,923
unique views)

Downloads Unique Downloads
YB Summary 10,038 9,050
YB World Nuclear 1,794 1,584
Forces
YB Introduction 888 777
Visits by country

58,281 visits
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Mailing

» Sentto 15,160 subscribers (down from 17,768 at Milex Launch in April
2025)

* Opening rate: 23.3%,

* Click-to-open rate: 13.71%
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Social Media (16.06. - 20. 06.)

X (Twitter) analytics

Impressions: 107,986

Average engagement rate: 4.83% (up from 3.71% from Milex)

479 link clicks

339 retweets

904 reactions

New followers: 350

Top 5 X (Twitter) during data launch week (by engagement rate)

Link

Tweet text

Impressions

Engagements

Engagement rate

Post here

The 9 nuclear-armed states —
L= D B[ jeosll C o jucniuii
together possessed an estimated
12 241 warheads at the start of
2025. Find out more &’

6,119

727

11,89%

Post here

»t Nuclear risks grow as new
arms race looms—new SIPRI
Yearbook out now. Read the
press release &

14,606

431

2,95%

Post here

B China now has at least 600
nuclear warheads and is
growing faster than any other
country.

3,937

486

12,34%

Post here

=M India and Pakistan
expanded their nuclear arsenals
and continued to develop new
delivery systems in 2024...

2,689

431

16,03%

Post here

Nearly all of the nine nuclear-
armed states—

EmEI @l =
continued intensive nuclear
modernization programmes in
2024...

5,607

499

8,9%

LinkedIn

Impressions: 55,017

Average engagement rate: 14.5 % (up from 1.7% from Milex)

8,468 clicks

1,046 reactions (Likes, comments, and reposts)

New followers: 276



https://x.com/SIPRIorg/status/1934657223436984565
https://x.com/SIPRIorg/status/1934370448105488602
https://x.com/SIPRIorg/status/1934461100419924231
https://x.com/SIPRIorg/status/1934506407492981108
https://x.com/SIPRIorg/status/1934372617865072709
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Facebook

Total Reach (est.): ~22,000+ (based on post-by-post reach)
Highest Reach Post: 3,222 reach, 127 link clicks

Average Reactions/Shares per post: ~10-20

Link Clicks (from top posts): Over 150+

Metrics used

Engagements: Total number of times a user interacted with a Tweet.
Clicks anywhere on the Tweet, including Retweets, replies, follows,
likes, links, cards, hashtags, embedded media, username, profile photo,
or Tweet expansion

Media engagements: number of clicks on your media counted acros
videos, images and gifs

Engagement rate: Number of engagements divided by impressions
Impressions: Times a user is served a Tweet in timeline or search results
Likes: Times a user liked the Tweet

Link clicks: Clicks on a URL or Card in the Tweet

Replies: Times a user replied to the Tweet

Retweets: Times a user retweeted the Tweet

User profile clicks: Clicks on the name, @username, or profile photo
of the Tweet author

AVE: Advertising value equivalency AVE is used in PR to measure the
dollar value of media coverage of a PR campaign. AVE would measure
the size of the media coverage, the space it was put, and calculate the
advertising rate for similar ad.



